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Abstract

The objective of the research was lo design packaging for Bungti community on the potential

anc sali;sfactkm of packaging design. Mixed methods were employed for the study, The qualitative
iata weTe coliected by using struclured interview from one sample fabric enirepreneur. The results
showed thal most customers decided to buy Bongti products betause of the thread made and the
materialjused. The materials used were in good grade, fresh, washable, and affordabie. There was
50 brand named on the product packaging. The brand shoukd be used to communicate with people in
Songti by using names of languages thal represented the Karen. The packaging neaded 1o be suitable
~ith all products. Resufls leaded the package to be designed as following: 1) Paper Bag Design; the
structure standand was a rectengle for reducing the cost of production. The handle was 2 triangle for
:epreseq‘img Karen's collar. The threads of woven were used 10 tie the bag in order to manage e
oSt valuable resources. 2} Paper Box Design; the strucue was vertically closed box that can be
Jsed as ;souvemrs or gifts. Karen's shirt pattem was added inside the box, Resulls on the packaging
sesign indicated that entropreneurs and lourisls were satished with the package, the graphic, and the
steucturel design at the highest fevel with the average of 4.39, 4.46, and 4 33 respeciively.

Keywor;ﬂs : Packaging Design, Bengli Community. Cammunily Froduct
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Packaging is increasingly important reason in designing to buy ploducts, Due 1o the development of
1ezhnc!cgy and the availabifity of various communication channels, the consumers can find the information of
sroducts pr services eastly and guickly, Custorers are more meticulous when purchasing by looking outside or
ooking for the design. Farmetly, packaging Jikes a part of product that the manufaciure make it only for protect
-heir products inside. But now. the manufacturers need to find ghmimick, unigue identity or different potnts and
atergrad% toe creative process in developing a package to increase competitiveness with competitors in the
~arket. Therefor the packaging act as a silent salesman who can tell about productsinformation, the properties,
“ow to uﬁe, manufacturers focation, benefits and responded with consumer'slifestyle. The consumers are moee
ikely to choose or buy pradusts from looking at the package first. So easy to hear consumers mention to the
sroducts that they were buy as 1 buy this product because it's beautiful” or “Twant o keep it as a souvenir’.
11 these positive mention about packaging makes the manufecturerswant 1o create packaging that respond the
consutners’ needs as much as possible,
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Bongti, 2 community where still maintains the uniqueness of Karen community, is located in the
west border of Kanchanaburi province, Thailand. In Bongti community, most of people use Karen language
ta communicate between each other. The outfits of the people in Bongti are unique a5 seen from the
Karen's that are woven hand made by the Karen. Fabric is the local product being sold for visitors and
tourists,

The hand-woven makers in Bongti have created the normal local products into unique fabric and
remained the quality of their products. They have made clothes and adapted several things from fabric,
such as scarves, Karan shoulder bags {ealled Yam), and ladles wallet to meet the needs of customers,
However, their products have not been widespread with normal tourists. Only people in Bongti and
neighbors have known about their products. Moreover, the entrepreneurs do not have the knowledge to
increase value of their products. Bongti products does not only develop from original to interest things
hut showld 2lso gain the consumers’ interest to return purchasing. Therefore, researchers recognized the
importance of packaging design for Borgti community. The project on *Packaging Design for Bongli
Community Products in Sai Yok District, Kanchanaburi Province” was undertaken with the aim o increase
the corspetitiveness of the local business. Two questions were asked; 1j How the packaging of the Bongtl
community products can be enhanced?, and 2) What is the satisfaction of the customers on the packaging
design?

Ressarch DObjectives

‘The objectives of the research were

1. To design the packaging for Borghi community products in Sab-Yok district, Kanchanaburi
province.

2. To evafuate consumers’ satisfaction toward the design of the Bongti community products
packaging.

Packaging Design Concept

Kumnai Apriprachayasakul {2010 : 3} discussed the role of packaging in the market that there
were many types of packaging in the market. The imporiance of its role was to do the marketing
communication with consurners as the following: 1} Identify to the consumer as the product of which
brand? Match with consumers need? 2} Inform specifically information on the lebgl to help consumers
such as properties, ingredients, how 1o use, caution or other inducement. 31 Presentation the packaging
convey 1o the product personality, product image by shape, form character, design, color or texture 1o
present that close to target 4] Market segmentation the different size of packaging can separate
segmentation of target proup such as family size, single size, vic. 5} Attractiveness the packaging which
designed can be eye-catching with consumers, It's can stimulate an interest of consumers as well. By
mean of consumers will stop watching, pick or choose From package they are interested. Therefore, the
packaging should be designed to aye-catching, interesting and atiracting 1o target audience. Accordingly,
local products need to be adapted to compete with other iocalities to increase the potential for sales and
competition, Which is aligned with Korkeat Wiriyakitpattena and Techa Asavasitthavorn (2003 : 22} ssid
that puckaging is now recognized as a key success ip business until P was defined in strategy as the 5th of
marketing strategy; P1 = Produet, P2 = Price, P3 = Place, P4 = Promotion and P5 = Packaging so ¥ Packaging
design™ will be an important key for local product complete with the other aithough comemunity praducts
can be sold with the quality of itseif but cannot reach as many people as 2 typical product. In addition,
iocat products need to add value to the products with emphasis on packaging design, Korkeat
Wirfyakitpattana et al, {2003 : 84] had slso discusses about principle of packaging design that consists of
two parts as 1) The structural packaging design process design about shape, size, weight, type of material
to made the packaging. The emphasis is on the protection, maintain quality, saving, and provides
convenient Iransportation or storage. Packaging must also satisfy 1o consumers. Continuing toimplement,
exhibit distinctiveness from other products by color, size, shape, identity. Make it gasy to pick up and use.
2} Graphic design process is the process of aeating the outer appearance of the packaging te enhance
the walue of the product. By emphasizing the meaning, understanding products, Make beautiful
decoration 10 encourage consumers to puichase products by psychological effects; ereate imaginative
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—smories of brand personality, using the psychology of color, eic. In general, the praphic desigp
zachmques on packaging that extensive applications a3 foliows: 1) Uniform Design this style is very
:gspulaf, it is designed from simple graphics; point, line and visuatization, Lo create visual emotions, The
sesign |5 easy and ciean, modern, suitable for use, effects of the attraction. 2} image collage the principle
L25IgN Lf this style is a big visualization at the point of purchase. The aim is to coltage image attention for
cansumers in fong distance. In addition, the image must #iso stirpulale the desire from target audience.
t. iocab\rt Design the sim of this style is o promote locally product to offer tourists take it back to their

:gnt{\‘;, The details are often used 1o convey the meaning of local popular things or places, used local
- sterials. And 8] Packaging Gifts Design this design will play an important role by festival or seasonal as
£1i0% cfr set. Because the consummers will make the decision to buy 2 gift to others paser

“fethodology E
% Population :
| The population of this research were peopte in the Bonglt community. A Total poputation in
songti ?,ms people. Bongti Subdistrict Administrative Orgarization (2017 1 21) There are 4.5 houses from
G viitages stilt weaving. There are two entregreneurs in Bonti distribute the fabrics but there is only one
sntrepreneur alse weaving and distribute for people whe are interested in fabric weaving in Bongti and
-gaf. |
' Sampling procedure
Zar this research, using a purpesive sampling technigue to collect qualitative data from selected fabric
snirepreneur by select one sampling which most well-informed enirepreneur from fabric house
manufacturers in Bongti community and still weaving. Researchers select “¥hun Phenchome” or “Da’s
5 sousetbea representative sampling to interview respondents about fabtic products and type or style of
% packaging that she wants because of this sampling is open smalf shop i front of her house for her fabnit’s
crodudts,
Data colfection
« gualitative research used structured interviews as a tool to collect secondary data from one of fabric
-zpresentative entrepreneur in Bongti community by specific sampling method and interview about the
~ackaging design which entrepreneur needs. The questions ssked and recorded the answer by researchers.
*ne catigfaction of packaging design used questionnalre as 2 tool to colleq data from 50 people and tourists
A 1o used 10 use Karen doth or local fabric by random sampling in Kanchanabuti province area.
Design procedure
1. Analytical the structured interviews data. An interview questions divided to 5 parts; general
-iormation, community products information, the customers behavios, the customer's decigion influencing to
Ty Bongti’s products, packaging requirements and cormments of suggestions part. Letthe 3 fieldwork experts
-neck content validity and clarity of the question by finding the fit ingex betwaen the question and the
-maracteristics of contents (Index of Consistency: IC). The data was aralyzed by researchers along with
s2ngepls, theoretical and refated research. Synthesizing the core data to be concept of packaging design
sommbrize to design brief.
2. The structure and graphic on Bongti's package designed by follow the design brief based on
. awie concepl. Take the packaging prototypes to 3 packaging tachnical designers to check the guality and
é sandard of packaging, Moreover, take it 1o entrepreneur to decide sbout the design. Developing and
mproving the packages.
| 3. Satisfaction assessment divided to two aspects, the structure of packaging snd graphics design
zn patkaging. Rating scales were constructed sccording to the scale of Likert {1961} Evaluation by fabric
pntrepreneurs and people or tourists who used to use Karen cloth o locel fabric in Kanchanaburi province
area. Tha result of this evatuation was analyzed by computer program. Present the results of the analysis
and put the packaging inte production.
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from interview, Phenchome’s shop currently has no brand name and packaging; use normal
plastic bags no color, no pattern and no design to pack the products to customers, The brand she needs
was to convey 1o the people in Bongti community, remind of Bongli or Karen. The packaging she needs
was any type or anything which fit to all of her praducts. The shape of the packaging was non-specified
however should be savings cost. The last one, graphic patterns and colors on the packaging if it appreciate
with fabric or Karen wilt he good. Accordingly, this research had debuted the name of branding; o add
value ta the fabric products, and designed two types of package for Bongti's products to show the identity
of the product to have the potential to complete with other local products as follows:

1. Branding

"Takiya” {ta-ke-ya) was debuted from thah-ki-ngha in Karen language pronunciation; meaning of
cloth or fabric. The texture of threads on hand-woven cloth was selected to composite withTakiya-hand
woven typoegraphy, to represent the handcraft feefing. Designing the red color to recall to Karen besides
of thread weaving color used in and together with Thal-lenguage pronundiation in gray color are on white
color background. An awareness of Takiva brand will be higher position than other local products, looks
universal, easy {0 access, reach to people of all ages. The design mood & tene guidelines need to make
sense to fabric thread or hand making or craft sense,

2. Packaging Design

Key concepts of packaging design was make Karen's identity and unique. Sense of handmade and
craft. The structure design be consist to use {ex. for gifts, for souvenirs), the graphic on packaging be vajue
added to the products, good image for community products, unique from local, The type of packaging are
as follows:

2.1 Paper Bag: the structure of paper bag had designed in standard vertical rectangle shape
in order to reduce the cost of production. Simplily the Karen collar unique to triangular shape designed
to the bag handle; reminded to Karen when looking. Use an exiting threads of woven to tie to dlose the
bag; reduce cost and resource management.

Figure 1. An art work design of paper bag packaging
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Figure 2. Fre paper bag packagiop

| 2.2} Paper Box: the box structure is also vertical rectangle shape, Functional to use 35 & box of souveniss
s gifts. The inside was designed fike tongue; open and close function. When it anened, can s the identity of Karen
sith with collar di-cut. This gift box design fike gimmick for receiver; make a surprise whenopen, because the recefvar

it nat know about products inside so can take It for friends, parents, nigher co-worker, ett, At the sides of the box
-3¢ bongti fabric’s pattern simplify to graphic to decorate with red color background: reminder to Karen,

R g
B (R Fen
[

Flgure % An art work design of paper box packaging
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Figure 5. Dveralf of packaging for Bongti products

3. Satisfaction of packaging design

The satisfaction was evaluate by entrepreneur and people or tourists wha used to use local fabric
products. The mean and standard of deviation {SD} shows as table 1;
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Table 1
The Avepage and standard deviation of estrepreneur and tourist satisfaction toward the packaging
design for Bongli community product.

Bongti products packaging satisfaction o e

most}

Structire design 4331

Product protection T 4,19 (gratel

S’“as_akmg e e e U dﬂm“g;r;;s [; e
Functional and Useful  4.40{most}

“Graphic design T 448 (most)

Graphic composition  a.42 {most}

AMarketfng and Sale Promotion Tas1 {mast] T T s

i

Total

Mﬁéﬁs?acjtiun meaning
421-500  mean  Most of satisfaction
34 L&ZO mean  Grate of satisfaction
26 Ej-wS.liO mean  Middie of satisfaction
1‘81‘—2&6 mean  Little of satisfaction
1.00-1.80  mean  Least of satisfaction
“note. '?h;:; table shows only heading of aspects satisfaction.

From table I shows that mostly tourists and entrepreneurs are satisfied with Bongth products packaging
in overall at the highest leved with an average of 4.39. In addition, the graphic satisfaction and struciure
satisfaction also at the highest level with an average o 4,46 and 4.33, respectively.

|
Discussiop

}}n analysis of interview leads to create the packaping for Bongt community products. The discussion
separate by objectives are as following:

The potential competitiveness from Bongti community packaging
Takiya brand distributed for representative of Bongti community local products which is derived from
hand-woven craft and Karen unique to communicate to terget. When the native people in Songd
comaumby listen to Takiya, they will understand and will proud to present their products or shep whereas
no confvsion of misunderstanding. Takiva was created by easy pranunciation, familiarity to entrepreneur
and consumers because we need Takiva be universat for both of Thai and foreign consumers. Moreover,
to increate the distribution of community products through online channels or international market in
the future. The design of packaging had based on the principle of design according to Kumnai
apriprachayasakul {2018, p. 3} sald about an importance role of packaging design is for the manufacturer
o use fﬂ}' their marketing communication with customers or target group. Our design, present an
emotional of product personality and product pretentation through shape, form, sense of handmade
design, Xaren colors, high positioning in mood and tone, eic., most likely appreciate with Bongti target
audience. The packages unique were related design with Karen identities- Karen colors, Karen collar to
rerninder to Bongti or Xaren community and still fuxury than the other local products. All these design
consistent with the packaging design technigues that have been widely applied in the construction of
Korkeat Wirfyakimattana et al. (2003 1 17) said before.
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The satisfaction of packaging design.

The satistaction survey on packaging design resuits in overall showed at the highest lewel; Graphic Design
part followed by structure part. This may be due to the fact that core concept is to communicate people
by using Karen identity to well known, present the sense of handmade or craft of hand woven aim to
awareness the consumer to see the local value of purchasing. According to the fee! of fabric fineness
products 10 build ap impact on the psychological consumer’s valus. Highlights of hand-woven fabric
through graphic elements on the packaging, uncomplicated for packing by entrepreneur’s hand white
waiting, customers will see the meticulausness of manufacturer's intentions from the selection of raw
materials, threading, weaving, stitching, embroidery and packing. All as the gimmicks of strengthen and
differentiate of Bongti community to have competency qoteniiai better than another community
products,

Conclusion

The important role for entrepreneurs to promate their products is packaging. It is considered as
the first factor on consumers’ decision to purchase the product. Bongti products were sold because of the
packaging made with good material and unique thread. Bongli hand-woven packaging are from good
materials, affordable, fresh and bright, and washable. In addition, doing business by using marketing stra tegy
such as having own unigue brand, and create new looks of packaging help to gain more profits.
Consequently, the key success of local product should be weil known and recognized to have more share
on market. The economy in Bopgti community should be beiter,

Recommendations

Recommendations were offered as follows:

1 The relevant agencies should encourage the packaging development training for community
preducts. Lecal people should be provided with knowledge In creating different products in each community,
ftwould help to gain the attention of the consumers to shop more at the community.

2. The entreprenaurs in the community should increase the value of their products. By applying the
res:lts of the research would help to stimulate foeaf tours and generate more income to the community.

3. The relevant agencies should bave areas or spaces for distribution of community products as
trade exhibition to display products annualiy.
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